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Abstract. The relevance of the study lies in the strengthening of social
responsibility and transparent management as fundamental principles for
enhancing the competitiveness and reputation of communities. The event industry,
as one of the key sectors of the creative and experiential economy, plays a crucial
role in shaping perceptions of territories through large-scale cultural, sporting, and
social events.

The purpose of this study is to substantiate the conceptual and practical
foundations of integrating ESG principles into the event sector and to examine their
impact on the development of sustainable territorial brands.

The research employed the following methods: analysis of scientific literature
to assess the current state of research on the study issues; comparison to identify
international practices of ESG implementation in the event industry; and
generalization and systematization to present the research results.

It has been established that the implementation of ESG strategies within event

organizations contributes to the formation of long-term value chains that combine
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environmental awareness, social inclusiveness, and ethical management. It has been
proven that ESG-oriented measures strengthen the territory's image as responsible,
innovative, and socially open, which directly affects its attractiveness to investors,
tourists, and local communities. It is noted that environmental initiatives such as
carbon-neutral logistics, waste minimization, and the use of renewable energy
sources are tools for increasing environmental sustainability and improving public
perception of event tourism. Social aspects, in particular inclusiveness, accessibility
and involvement of the local community, form trust, emotional connection and
loyalty to the territory brand among the target audience. Management of business
processes, based on the principles of transparency, accountability and cooperation
with stakeholders, ensures the reliability and institutional stability of the territorial
brand.

It has been established that ESG strategies are now becoming a key factor in
the reputational and economic growth of territories. Their integration into the events
industry creates a synergistic effect between sustainability, creativity and
innovation, which increases competitiveness and strengthens the long-term identity
of territorial brands.

Keywords: sustainable development, social responsibility, brand identity,
event management, governance transparency, environmental awareness, territorial

image.

ESG-crparerii y noaiesiii inaycTpii Ta ix BNJMB HA HiHHICTH OpeHay

TEPUTOPIl

Jlesit BikTopist AHaToJ1iiBHA,
OakanaBp, BAKOHABYUM AUPEKTOP, apT-KBapTas «Mononouist Kponay,

M. CrioB’stHCBK, YKpaina, https://orcid.org/0009-0001-0991-690X

https://econp.com.ua/index.php/journal/about ISSN: 2786-9431

VBech KOHTEHT JlilieH30BaHo 3a ymoBamu Creative Commons BY 4.0 International license


https://creativecommons.org/licenses/by/4.0/

Anomauia. AxmyanvHicmv OOCHIOHNCEHHS 3YMOBIEHO NOCUNIEHHAM POl
COYIANbHOI 8I0N0BIOANLHOCMI MA NPO30PO20 VAPAGIIHHA K (BYHOAMEHMATbHUX
NPUHYUNIE NIOBUUJEHHSI KOHKYPEHMOCHPOMONCHOCMEI ma penymayii  2pomao.
Inoycmpis nodiu, Ax 00uH i3 KIOYOBUX CEKMOpI8 KpeamueHoi ma 00C8I0HOI
EeKOHOMIKU, 810iepac 8adcIugy pojb V (hopmy8anHi CRPUUHAMMS Mepumopii yepes
mMacumaoHi KyibmypHi, CHOPMUBHI MaA COYianbHi NOOII.

Memoro docnioxcennss € 00IPYHMY8aHH KOHYENMYANbHUX Ma NPAKMUYHUX
3acad inmeepayii npunyunie ESG 6 cekmop noditi ma useieHHs ix 6niusy Ha
PO3BUMOK CIMIUKUX MepumopiaivHux Openois.

B oocnioscenni suxopucmano memoou: ananizy Haykosoi rimepamypu — Ojis
OYIHKU NOMOYHO20 CMAHY GUBUEHHSI NPOOIeMAMUKU OOCTIONCEHHS, NOPIBHAHHA —
OJ151 BUABTIEHHS MINCHAPOOHUX npakmuk enposaddicents ESG y noodiesy indycmpiio,
V3aeanvHeHHs ma cucmemamusayii — O NPeOCMABNeHHs  pe3)bmamie
00CTIOMHCEeHHS.

Busnaueno, wo enposadscenna ESG-cmpameeiti 6 opeanizayii 3axodis
CHpUsic  (OPMYBaAHHIO 00820CMPOKOBUX JIAHYIO2I8 CMEOPEHH 8apmocmi, SKi
NOEOHYIOMb  eKON02IYHY CBI0OMICMb, COYIANbHY I[HKIIO3UBHICMb mMA emuine
ynpaeninus. Jloseoeno, wo ESG-opiecnmogani 3axo0u 3MiyHIO0OMb  IMIOJNC
mepumopii K 6ION0BI0ANbHOI, IHHOBAYIUHOI Ma COYIANbHO BIOKpUmMOIi, o
be3nocepeoHbo BNAUBAE HA iI NpuUBadIUBICMb OJis1 [HEECmOpis, MYpucmis ma
JIOKANIbHUX 2poMa0. 3asHauyeHo, uio makxi eKono2iuHi iHiyiamusu, 5K 8y2lelyeso-
HeumpanbHa 102iCMuKa, MiHiMizayis 6i0X00i8 ma SUKOPUCAHHS 8IOHOGIIOBAHUX
ooicepenl  eHepeii, € IHCMPYMEeHMOM NiOBUWEHH eKOJIO2IYHOI cmilkocmi ma
NONIINWEHHS.  CAPUUHAMMS  2pOoMaocbkicmioo  nodiegoco mypuszmy. CoyianvHi
acnexkmu, 30Kpema IHKA03UBHICMb, OOCMYNHICIMb MA 3a1yYeHHs MICYesoi 2pomaou,
Gdopmyroms 006ipy, eMoyilHUIL 36 'A30K MA NOSANbHICMb 00 OPEeHOy mepumopiil cepeo
Yinbosoi ayoumopii. Ynpaeninnsa 6OizHec-npoyecamu, WO IPYHMYEMbCA HA

NPUHYUNGX NPO30pOCMi, Ni036IMHOCMI ma chisnpayi 3i cmetkxoaidepamiu,
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3abe3neyye HAOIUHICMb ma IHCMUMYYIUHY CMAadiIbHICMb MepumopiaibHO20
openoy.

Bcemanoesneno, wo ESG-cmpameeii Huui cmaroms KIHOY08UM YUHHUKOM
penymayiiino2o ma eKOHOMIYHO20 3DOCMAaHHA mepumopill. Ix inmespayis 6
iHOyCcmpito nooill CMEoOPro€E eghekm CuHepeii Midc CMIUKICmIo, KpeamugHicmo ma
IHHOBAYIAMU, WO NIOBUWYE KOHKYPEHMOCHPOMONCHICMb I 3MIYHIOE 00820CMPOKO8Y
[0eHmMUYHIiCmMb MepumopianlbHuUx OpeHois.

Knwuogi cnosa. cmanuii po3eumox, coyiaibha 8i0n08ioaibHicmb, OpeH008a
i0eHmuyHicmyv, NOOJIEBUL MEHEONCMEHM, YHPABIIHCOKA NPO30PICMb, eKOJI02IYHA

ceioomMicmb, mepumopianbHull iMiodic.

Statement of the problem. In the context of global economic transformations
and a growing emphasis on sustainable development, integrating ESG
(environmental, social, and governance) strategies into the event organization
industry has become increasingly important. The rapid expansion of the experience
economy and the growing public demand for ethical, environmentally responsible
and socially oriented business practices have shifted the focus from short-term profit
generation to long-term value creation based on the principles of sustainable
development. The event industry, as one of the most dynamic and visible sectors of
the creative economy, directly impacts the public perception of the territory, its
values, and identity. The events have become an effective communication tool
through which cities and regions demonstrate their environmental responsibility,
inclusiveness, and transparency in management. However, despite the significant
potential of ESG implementation in shaping sustainable development practices,
theoretical understanding and methodological frameworks for assessing its impact
on the territorial brand remain underdeveloped, especially in countries with

developing economies, such as Ukraine.
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The urgency of the problem is further strengthened by the need to coordinate
sustainable territorial development strategies with the expectations of local
communities. A conscious approach to organizing events not only contributes to
environmental preservation but also promotes social cohesion, cultural dialogue, and
economic growth within communities. Therefore, a crucial research task is to
determine how ESG-based approaches can be systematically implemented in the
events industry and how they impact the formation of the brand image of the
territory.

Analysis of recent research and publications. Several works by leading
domestic scientists have addressed this research problem. In particular, the article by
V. Rudevska, N. Shvets, and V. Tanase [1] analyzes the civilizational foundations
of sustainable development, where the authors demonstrate that progress in
achieving the Sustainable Development Goals depends on the integration of social,
economic, and environmental factors that form the modern paradigm of responsible
territory management. In the study by S. Melnychenko and L. Bogadyorova [2], the
authors emphasize the spatio-temporal patterns of the hotel industry's development,
which determine the level of tourist attractiveness of territories and provide a basis
for the effective implementation of event strategies. V. Papp and N. Boshota [3]
emphasize that event tourism acts as a catalyst for regional development, activating
the local economy, social cohesion and strengthening the brand of the territory. In
the work of S. Tsvilyi, T. Kuklin, and T. Kaptiukh [4], the post-war prospects for
the development of the tourism industry were analyzed, indicating that a focus on
sustainability and innovative event formats is a key factor in its recovery.

H. Kucheriava [5] investigates tourism branding as a strategic tool for
destination management, emphasizing the role of image and event communications
in the formation of trust in territories. R. Diachenko and L. Kononenko [6] consider
the potential of event tourism, noting that its development requires strengthening

marketing approaches and social responsibility for a sustainable promotional effect.
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V. Zhupnyk and H. Terletska [7] justify inventive tourism as a factor of sustainable
development, which contributes to ecological balance, cultural identity and social
integration of local communities.

In the work of S. Pobihun, A. Makarenko, and V. Momot [8], it is proven that
the synergy of innovations and corporate social responsibility in the tourism sector
ensures an increase in the competitiveness of enterprises and strengthens the stability
of territorial brands. D. Martynov [9] analyzes global trends in corporate social
responsibility, emphasizing the growing importance of ESG approaches for the
tourism business, which seeks to meet the requirements of sustainable development.
In their article, H. Chmil and G. Tsiatska [10] emphasize the importance of the
ecological image of hospitality industry enterprises, which directly affects marketing
effectiveness and brand perception among the target audience. H. Aldankova,
L. Panchenko and A. Melnikov [11] consider event marketing in the context of
digitalization of the urban environment, emphasizing its importance for socio-
cultural dynamics, communication development and sustainable brand positioning
of the territory.

Highlighting previously unresolved parts of the overall problem. Despite
growing scientific attention to issues of sustainable development, territorial
branding, and social responsibility, the integration of ESG principles in the event
industry remains insufficiently researched. Available works are mainly focused on
general aspects of sustainable tourism, environmental image, or corporate social
responsibility; however, there is a lack of a comprehensive analysis of the impact of
ESG strategies specifically on the formation of brand value in territories through
event practices. The mechanisms by which environmental, social and management
initiatives of event projects can create long-term reputational and economic value
for territories are insufficiently explored. Additionally, the issue of synergy between
event management, sustainable development, and the spatial identity of destinations

remains understudied.
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Formulation of the goals of the article (statement of the task). The purpose
of this article is to examine the conceptual and practical foundations of integrating
ESG principles into the event sector and to assess their impact on the development
of sustainable territorial brands.

In accordance with the goal, the following tasks were set before us: to analyze
the theoretical foundations and evolution of the ESG approach in the context of the
event industry; find out the specifics of the implementation of the principles of
environmental, social and managerial responsibility in the field of event
organization; to investigate the influence of ESG strategies on the formation of the
value and competitiveness of the brand of the territory; to summarize the world and
Ukrainian experience of applying sustainable practices in event management.

Presentation of the main research material. The conceptual basis of ESG
strategies in the modern economy is a reflection of the systemic transformation in
the perception of business entities and territories regarding their role in ensuring
sustainable development. The ESG approach, which integrates environmental (E),
social (S) and governance (G) aspects, has evolved from the principles of corporate
responsibility into a strategic model that determines the long-term sustainability and
competitiveness of businesses. At the core of ESG is the interdependence between
economic development, social well-being and environmental balance, which
encourages organizations to act as active participants in shaping a more sustainable
and inclusive future. In the context of the experience economy, where value is based
on emotions and cultural interactions, ESG strategies are a crucial tool for ensuring
identity, trust, and ethical interactions with various participants in the event creation
process [8].

ESG approaches are based on a fundamental connection between financial
results and non-financial performance indicators that reflect the organization's
strategies for environmental protection, social support and ethical management.

Environmental responsibility in the event industry involves the rational use of
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natural resources, waste reduction, carbon balance initiatives, and the
implementation of circular economy principles throughout the event planning and
execution process. The environmental aspect is of particular importance in an
industry characterized by large concentrations of people, temporary infrastructure,
and intensive resource consumption, where each decision, from logistics to
materials, can significantly impact various industries.

The social dimension of ESG extends beyond traditional corporate social
activities to encompass the well-being of all employees, the inclusiveness of event
participants, respect for cultural diversity, and the promotion of local community
development. In the creative and event sectors, social responsibility is realized
through the accessibility of events, proper working conditions, gender equality and
the promotion of local identity. Events become platforms for cultural dialogue,
social innovation and civic participation, which increases the collective value of
experience and strengthens emotional ties between people and places [9, p. 111]. By
integrating social aspects into their core strategies, event organizers not only
enhance their reputation but also create a positive social impact that resonates within
the broader ecosystem of the experience economy.

The management component of ESG focuses on transparency, accountability,
and ethical decision-making, which ensures that management processes comply with
the principles of objectivity and integrity. Within the framework of the creative
economy, effective governance entails collective management, stakeholder
involvement, and transparent accountability mechanisms for the outcomes of
activities related to sustainable development. Appropriate governance structures
allow organizations to combine creative freedom with regulatory compliance and
integrate sustainable development principles at every stage of planning and
implementation. Such a comprehensive approach strengthens stakeholder trust and

increases the business's resilience to reputational and operational risks.
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The implementation of ESG in the experience and creative industries requires
a shift in perspective, transitioning from viewing sustainable development as an
external requirement to recognizing it as a source of innovation and value creation.
The integration of ESG principles encourages event organizers, cultural institutions
and creative entrepreneurs to develop models that combine aesthetic, emotional and
environmental intelligence. Sustainable development practices, such as eco-
certification, green procurement, digitalization, and carbon footprinting,
demonstrate how ESG is transforming both organizational behavior and consumer
perceptions. Thanks to the resulting combination between sustainability and
creativity, competitiveness is redefined, positioning ESG not just as a standard, but
as a philosophy of responsible experience creation [10].

The conceptual basis of ESG strategies in today's experience economy is their
ability to create long-term shared value. Combining care for the environment, social
inclusion and ethical management, ESG-oriented event practices strengthen trust in
creative industries and their sustainability, contributing to the sustainable
development of communities and the formation of meaningful territorial brands. In
this sense, ESG becomes not only a management system but also a cultural tradition
that shapes how society sees, constructs, and perceives the future.

It is worth noting that integrating ESG principles into the event industry is a
crucial step toward sustainable and responsible management in a sector that has a
direct impact on public consciousness, local economies, and cultural identities. In
recent years, global trends have shown that events are no longer judged solely by
their economic results or scale, but increasingly by their environmental impact,
social inclusiveness, and transparency in governance. This transition meets the
demand for an ethical and sustainable experience among audiences, investors and
local authorities. Event organizers are now required to minimize their environmental
impact, constructively engage with communities, and ensure transparent governance

structures that contribute to the creation of long-term value.
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Modern ESG-oriented principles are implemented at all stages of the event's
life cycle, from concept development and planning through to implementation and
evaluation upon completion. Around the world, organizers employ strategies such
as carbon footprint assessment, the use of renewable energy sources, the reduction
of single-use materials, and local sourcing [10]. Festivals and exhibitions implement
waste sorting systems, eco-certification and zero-waste policies. Social
responsibility, as part of this paradigm, is reflected in inclusive participation,
accessibility for people with disabilities, gender balance in teams, fair wages and
cooperation with local social enterprises. In particular, this is reflected in mass
sporting events, where organizers are implementing green mobility solutions, digital
ticketing and community engagement programs to ensure development at both local
and regional levels.

Digitization and innovation play a crucial role in accelerating the
implementation of ESG principles in the event management sector. Technological
solutions enable you to precisely control environmental indicators, optimize
logistics, and make informed decisions based on data. Digital tools, such as virtual
and hybrid event platforms, significantly reduce carbon emissions by reducing travel
and material consumption, while also increasing audience reach. Artificial
intelligence and data analytics are increasingly being used to personalize member
experiences and optimize the use of energy and resources. Blockchain technologies
enhance the transparency of sponsorship management and supply chains, ensuring
accountability for both financial and environmental performance. This combination
of technology and sustainable development is changing the business models of event
organizers, positioning digital transformation as a key growth factor [11].

A comparative analysis of international and Ukrainian experiences allows us
to identify both common achievements and specific challenges in implementing
sustainable practices in events. Countries such as the Netherlands, Germany and

Canada have already implemented ESG standards in organizing events through
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national sustainability and certification systems. Leading global festivals, such as
Glastonbury (UK) and Roskilde (Denmark), have introduced comprehensive
sustainability programs (table 1) aimed at reducing waste, improving energy
efficiency, and promoting community reinvestment. Similarly, major sporting
events, including the 2024 Paris Olympics, have implemented ESG reporting
mechanisms, setting standards for accountability and measuring environmental
impact. In Ukraine, the ESG discourse in the event organizing field is still in
development, but it holds promising prospects. The post-pandemic recovery period
of 2020, combined with increased international cooperation, has spurred the
adoption of sustainable development practices, especially in urban festivals, creative
hubs and social impact events. Ukrainian organizers are increasingly focusing on
inclusiveness, local partnerships, and energy-efficient logistics. At the same time,
systemic barriers persist, including limited institutional support, insufficient ESG
literacy, and financial constraints on implementing green technologies [12].

To compare the implementation of ESG in the field of organizing events,
table 1 presents key practices in selected countries and characterizes the current level

of integration of these approaches in Ukraine.

Table 1
Basic practices of ESG integration in the organization of events
Key ESG practices in event . ESG.
Country Examples integration
management
system
Nationwide certification of Amsterdam Dance Event || Developed,
sustainability measures; use of — zero-carbon logistics institutionalized
Netherlands _
renewable energy sources;
integration of public transport
Standards of environmental Berlin Green Week — Developed and
measures, circular waste sustainable agriculture supported by
Germany g
management systems, and and eco-expo format politics
inclusion programs
Community-oriented ESG Toronto International Developed,
models; emphasis on Film Festival - ESG socially oriented
Canada inclusiveness and accessibility sponsorship and
community impact
reporting
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Key ESG practices in event ESG

Country Examples integration
management
system
Organization of zero-waste Roskilde Festival is an Developed,
Denmark events; use of renewable energy | entirely circular innovative
sources; social reinvestment infrastructure
Local partnerships; social Atlas Festival, Brave! Initial,
inclusiveness; pilot Factory - integration of evolutionary
Ukraine environmental initiatives; partial | social responsibility and | stage
waste management local sustainable

development projects

Source: systematized by the author according to [13-14]

The summation of these practices indicates that the events industry is evolving
towards a multidimensional model of sustainable development, where
environmental protection, social cohesion and ethical management are integral
components of success. For Ukraine, implementing ESG principles requires the
unified actions of state bodies, private event organizers, and the public. Key areas
include the development of national sustainability standards for events, the
promotion of public-private partnerships in the field of ESG, and the expansion of
education on sustainable management in the creative and cultural sectors.

The influence of sustainable practices on the formation of a territory's brand
value is a multifaceted process in which sustainability, ethics, and innovation
combine to strengthen the territory's reputation, attractiveness, and economic
stability. The integration of environmental, social and management principles into
the organization of events contributes not only to the responsible management of
resources but also to the creation of symbolic and emotional capital that forms a
territorial brand. Suppose the events reflect the values of sustainable development.
In that case, they serve as communicative platforms that shape the territory's identity
as open, progressive, and environmentally conscious, thereby strengthening its
image and long-term attractiveness [15].

The connection between sustainable development strategies in the events
industry and the image of the territory is based on the alignment of the values of the

organizers, the audience and the local communities. Sustainable events are examples
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of responsible innovation where cultural creativity is combined with environmental
awareness and social inclusiveness. Such coordination fosters a powerful
atmosphere of authenticity, which becomes a decisive factor in shaping a brand in
the era of conscious consumption. Territories that consistently implement ESG-
oriented policies through their actions demonstrate consistency between words and
actions, thereby strengthening their credibility in the evaluations of international
partners. For example, cities that host climate-neutral festivals or community-based
cultural events are positioning themselves not only as entertainment destinations but
also as leaders in sustainable urban transformation. This symbolic connection
between stability and identity contributes to the differentiation of the territory in the
face of global competition.

ESG initiatives help build social capital, trust, and loyalty among target
audiences by developing relationships based on shared responsibility and mutual
benefit. In this context, social capital becomes an intangible asset that increases both
the social and economic value of the territory. Events that combine community
participation, accessibility and ethical management generate collective pride and
emotional commitment. Such events contribute to the formation of trust among local
authorities, businesses, and residents, transforming temporary meetings into long-
term partnerships. By promoting inclusiveness, transparency and co-creation, they
strengthen civic engagement and the legitimacy of local governance. These
relationships of trust go beyond individual events, forming a sustainable reputational
ecosystem within which loyalty and support become key factors that determine the
value of a territorial brand.

The mechanisms for increasing the competitiveness of the territory through
sustainable events are diverse and interdependent [16, p. 115-116]. Environmentally
responsible logistics, green infrastructure and social innovation in event planning
contribute to the development of a sustainable local economy. Investments in green

energy, sustainable tourism and circular event management create a multiplier effect
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that attracts ethical investors and socially responsible corporations. Territories that
integrate green standards into their regulations and promotional activities receive
strategic advantages in global rankings of sustainable development and quality of
life. Digital transparency and data-driven reporting enable territories to achieve
measurable success, increasing their credibility and attractiveness to international
partners. An ecosystem of practices focused on sustainable development transforms
the events industry into a catalyst for territorial competitiveness, both in terms of
reputation and material benefits.

For a visual representation of the relationships between ESG dimensions and

their impact on the value of a territorial brand, table 2 presents the main vectors of

interaction.
Table 2
Impact of ESG strategy on territory brand value
ESG Mechanism of impact on | Practical effect for Apolication example
dimension the territory the brand bp P
Implementation of Strengthening the || Carbon-neutral cultural
Ecological environmentally friendly perception of festivals and sustainable
(Eg)] infrastructure for events, environmental urban sports events
reduction of waste and use || responsibility and
of renewable energy sources | innovation
Promoting inclusivity, local | Formation of social | Community-initiated art
Social community engagement and | trust, emotional projects and inclusive
(S) accessibility attachment and city holidays
public loyalty
Transparent management, Increasing Public-private initiatives
Management accountability to process authority and on sustainable
(?;) participants and ethical international development and
partnerships reputation transparent systems of

reporting on activities
Source: systematized by the author according to [17 — 19]

The integration of ESG strategies is now becoming a determining factor in the
reputational and economic growth of a territory's brand. By positioning the events
as tools of sustainable development communication and cultural diplomacy,
territories have the opportunity to broadcast the values of integrity, responsibility,

and progressiveness to a global audience. The economic effect is expressed in the
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increase of revenues from tourism, the attraction of ethical investments and the
expansion of creative industries that comply with the principles of sustainable
development. In terms of reputation, ESG-focused territories benefit from greater
visibility in international sustainability indices, higher media trust and increased
citizen satisfaction. Ultimately, the consistent application of ESG principles
transforms the events industry into a strategic territorial branding mechanism, where
environmental responsibility, social solidarity and good governance jointly shape
the sustainable value and identity of the territory.

Conclusions. Summarizing the results of the conducted research, the
integration of ESG principles into the event industry is a key factor in shaping a new
paradigm for the sustainable development of territories. It has been established that
the ESG approach, based on a combination of environmental, social, and governance
responsibility, changes the logic of event organization, focusing it on long-term
value rather than short-term economic effects. The implementation of ecologically
balanced practices, social inclusiveness, and transparent management mechanisms
contributes to increasing trust among all interested parties, strengthening the
reputational capital of territories, and forming a positive image in the world. Events
organized in accordance with ESG strategies become powerful communication
platforms that not only promote local culture and identity but also demonstrate the
territory's commitment to the principles of sustainable development and global
responsibility.

It was found that sustainable event practices create a multiplier effect that
combines social, cultural, and economic benefits, increasing the competitiveness of
the territory, stimulating the development of the creative economy, and contributing
to the formation of loyalty among residents and tourists. In this context, the
Ukrainian experience, although still in its infancy, demonstrates the potential for
further institutionalization of sustainable practices and the development of

partnership models between the government, business and the public. The
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implementation of ESG principles in the event sector becomes a strategic tool not
only for branding but also for future-oriented territorial development. Prospects for
further scientific research lie in an in-depth analysis of quantitative and qualitative
indicators of the effectiveness of ESG strategies in event management, as well as the
development of methodological approaches to assessing their impact on the

sustainable competitiveness of territories.
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